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PRIMARY FIBRE-BASED PACKAGING MATERIALS 

High performance packaging materials 
Target customer segments requiring strong, light and/or 

pure packaging 

Smarter solutions and sustainable innovation 
Focus on value added to customers rather than price 

75% of sales going to consumer sectors 
Food & Beverages is largest market segment with ~60% of sales 
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2014  

OPERATING PROFIT 

Beetham 

Frövi/Rockhammar 

Gruvön 

Gävle 

Karlsborg 

Pietarsaari 

Skärblacka 

Tervasaari 

NUMBER OF EMPLOYEES 

   Billion SEK 

SHARE OF SALES 

PRODUCTION UNITS 

1.9 

4 300 

Billion SEK 

 73% 
 16% 

 5% 

 2% 

 3% 

SHARE OF SALES  

Numbers for 2014 

8 

21 

2014 

NET SALES 

(SWE, FI, UK) 



OUR BUSINESS MODEL 
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Packaging and manufacturers 

Research institutes 

>2000 customers and  

packaging partners  

in more than  

100 countries 

World-class packaging materials 

Kraft- and sack paper  

Liquid packaging board and  

cartonboard  

Fluting and liner 

Comprehensive knowledge  

of the whole value chain 

Strong technical knowledge of packaging design. 

Expert assistance in the areas of packaging  

optimisation, print- and conversion support 

 



OUR VALUE CHAIN 
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MEGA TRENDS IN OUR FAVOR 
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SUSTAINABILITY CONNECTING 
SEVERAL SUBTRENDS 

CONSUMER BEHAVIOUR  
IS CHANGING 

DEMOGRAPHIC SHIFTS AND A 
CHANGING WORLD MAP 



THE PACKAGING MARKET IN OUR FAVOR 
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* Source: Smithers Pira 2014 
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OUR STRATEGIC STEPSTONES 
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WE HAVE AN AMBITIOUS GROWTH AGENDA 
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TARGET 2018  
TURNOVER: ~24 BSEK 

ORGANIC PROFITABLE 

GROWTH: 15 ï 20 %* 

* Base year 2013 



OUR STRATEGIC STEPSTONES 
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INNOVATION  
Increase  

industry lead. 

  GREENER MATERIAL 

TECHNOLOGY 

BUSINESS MODEL INNOVATION 

SERVICE AND LOGISTICS 

INNOVATION AGENDA 

POSITION  
Expand geographically 

and in value chain. 

    

INVESTMENTS  
+ 
OPERATIONAL 
EXCELLENCE 

EFFICIENCY  
Improve  

continuously. 

  

SUSTAINABILITY  
 Drive throughout  

value chain. 

  


